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Editor’s Desk

Back in Action

so does Team Sorghum. In fact, writ-

ing this column, I was getting ready to
head to Ag Media Summit in Kansas City to
interact with ag journalists and colleagues—a networking and
continuing education opportunity I look forward to annually.
We had team members in Manhattan, Kansas, with Leader-
ship Sorghum Class V, not on Zoom for the first time, learning
about public research and risk management, and sorghum
had strong representation at the U.S. Grains Council summer
annual conference where trade, partnerships and worldwide
demand-building efforts were being discussed.

There is no lack of movement in Washington, D.C., either.
In fact, your National Sorghum Producers board leaders trav-
elled there mid-July for the first time since January of last year.
It was a timely visit to Capitol Hill. Leadership advocated for
disaster assistance for 2020 and 2021 crop years, which was
advanced by the House Agriculture Committee the following
week. The legislation will add drought, and is a valuable bipar-
tisan effort, particularly as our farmers in South Texas and
the Gulf Coast have received significant rainfall during har-
vest—the total impact still unknown. You can read more about
the 2020 WHIP+ Authorization Act on page 8. Infrastructure,
which the Senate went to debate on when this issue went to
the press, was also a key issue sorghum leaders discussed with
Members of Congress as well as proposed changes to the tax
code and the detrimental impact they will have on family
farms—more on that on pages 6-7.

The first week of August, both the NSP and United Sor-
ghum Checkoff Program boards of directors convened for their
respective board and budget meetings, laying the financial
groundwork for plans the following year and beyond. While the
work never stopped in the last year—in fact, we are quite proud
of the strides we were able to make during that time—we can-
not wait to get to work for the U.S. sorghum farmer. Through
adversity, there is opportunity, and our industry is brimming
with plenty of that right now. The face-to-face value is not
lost on us either, and we look forward to seeing our farmers,
partners and other members of the sorghum community more
as time and opportunity allow. Thank you for your ongoing
support, and if you find value in the work we do but are not a
member of our organization yet, please join us. Together, we
can accomplish much more.

As the world sets back more into motion,

Jennifer Blackburn, VP of Communications
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The Race to Complete Infrastructure
and Proposed Tax Changes

By Haleigh Erramouspe

For months large infrastructure packages have

been under negotiation in the Senate with sig-
nificant debate on the definition of infrastructure and
how to pay for the legislation.

Where there is infrastructure there will be taxes.

Infrastructure

Republicans have leaned toward a more traditional
definition of infrastructure: roads, bridges, broad-
band, and the like, while Democrats have proposed a

more expansive version of what they define as “human”

infrastructure, including child care, elderly programs
and similar new entitlements, in addition to ambitious
climate change measures.

After months of positioning and negotiations, Pres-
ident Biden and a bipartisan group of Senators—five
Democrats and five Republicans—struck a deal on a
potential infrastructure framework on June 24. The
compromise was at $1.2 trillion to fund roads, rail
improvements, electric-vehicle charging stations, rural
broadband and other traditional physical infrastruc-
ture components.

After the compromise had been reached, Demo-
cratic leaders in Congress had a new challenge—how
to move it to completion. The key was whether and

how to link the package to the much larger, and far
more controversial, “human” infrastructure pack-

age, costing as much as $6 trillion with correspond-
ing “pay-fors” or tax increases to move via a partisan
reconciliation process. While President Biden initially
stated he would not sign the bipartisan bill into law
without the larger human infrastructure package, he
quickly walked back that statement. Early in discus-
sions, House Speaker Nancy Pelosi (D-CA) and Senate
Majority Leader Chuck Schumer (D-NY) held the line
that the two bills must be passed together, a position
opposed by most Republicans.

On July 13, a group of Senate Democrats
announced a scaled back $3.5 trillion infrastructure
blueprint developed by Schumer and Democratic
Senators on the Budget Committee to take the place of
the original $6 trillion package. While smaller (though
complete details were not released), it still would
create many of the same entitlements and included tax
increases. It was also still not clear how the bills could
move through the process.

On July 21, Senate Republicans rejected an attempt
by Senator Schumer to invoke cloture and begin
debate on the $1.2 billion bipartisan traditional infra-
structure deal negotiated with President Biden. The
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Republicans mounted a filibuster, seeking a delay until
July 26, in an effort to garner time to iron out unre-
solved issues and review the final details.

Late in the afternoon of July 28, nearly a month
after negotiators reached a bipartisan compromise with
the White House, 17 Senate Republicans joined all 50
Senate Democrats and voted to begin consideration
of this package,which contains roughly $550 billion in
new spending above ongoing infrastructure spending.
Despite the many challenges this measure has faced,
Senate Democrats and Republicans are still celebrating
this step as a bipartisan win—even as next steps are
still unclear.

Taxes

In order to pay for many of the provisions in the
Democrat-led infrastructure package, Biden and Dem-
ocratic Leadership have proposed tax increases. These
proposed tax increases would likely have extremely
negative impacts on agriculture and small businesses
and the way individuals transfer assets at death.

In the American Families Plan unveiled April 28,
the Biden Administration proposed higher capital
gains taxes on inherited assets and the elimination
of stepped-up basis for gains in excess of $1 million.
Stepped-up basis currently allows inherited assets to be
taxed upon sale at their value at the time of the dece-
dent’s death rather than the value at which the dece-
dent had acquired the property. In a press release sent
shortly after the plan was announced, USDA stated no
capital gains would be due at death for family farms as
long as the farm remains family-owned and operated
within the family. USDA claimed 98 percent of farm
estates would not owe any tax at transfer, provided the
farm stayed in the family. This claim was refuted by
the American Farm Bureau Federation who claimed
32 percent of U.S. farms have assets greater than $1
million and that those farms accounted for more than
90 percent of farmland.

Beyond the Biden tax package, two more bills—"the
Sensible Taxation and Equity Promotion Act” (also called
the STEP Act) and the “For the 99.5 Percent Act”—have
been introduced that could destroy the transfer of assets
to the next generation of farmers and ranchers.

The STEP Act, led by Senator Chris Van Hollen
(D-MD), proposes to eliminate stepped-up basis and
will impose a “transfer tax” on any assets transferred to a
trust or any individual other than a spouse after the first
$100,000 of cumulative gain. The “For the 99.5 Percent
Act)” led by Senator Bernie Sanders (D-VT) in the Sen-
ate and Representatives Jimmy Gomez (D-CA) and Jan
Schakowsky (D-IL) in the House, would increase estate
tax rates and make dramatic cuts to the exemption.

At the request of Senate Committee on Agriculture,
Nutrition, and Forestry Ranking Member John Boozman
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(R-AR), and House Committee on Agriculture Ranking
Member Glenn ‘GT’ Thompson (R-PA), the Agricultural
and Food Policy Center (AFPC) at Texas A&M Uni-
versity analyzed the impact the two pieces of legislation
would have on farm and ranch estates.

Under the STEP Act, 92 of AFPC’s 94 representa-
tive farms would be impacted with additional tax lia-
bilities incurred, averaging $726,104 per farm. Under
the 99.5 Percent Act, 41 of the 92 representative farms
would be impacted with additional tax liabilities via
the transfer tax, averaging $2.17 million per farm. If
both the STEP Act and the For the 99.5 Percent Act
were simultaneously implemented, 92 of the 94 repre-
sentative farms would be impacted with additional tax
liabilities, averaging $1.43 million per farm across the
representative farms.

National Sorghum Producers continues to stay
engaged in protecting family farms’ ability to efficiently
pass down assets from one generation to the next, and
NSP supports the longstanding tax code provisions that
are fundamental to the financial health of production
agriculture and the businesses that support the sorghum
industry. For more information, visit SorghumGrowers
com/issues or SorghumGrowers. com/podcast #
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House Agriculture

Committee
Advanced

2020 WHIP+
Authorization Act

n July 27, the House Committee
Oon Agriculture advanced H.R.

267, or the 2020 WHIP+ Autho-
rization Act, which would authorize
the Wildfire and Hurricane Indem-
nity Program Plus (WHIP+) for 2020
and 2021 losses. This legislation,
which extends the model that com-
plements crop insurance, broadens
the scope of WHIP+ to include losses
from extreme cold and drought, such
as the polar vortex seen in Texas ear-
lier this year, as well as other disas-
trous weather events seen in the past
two years.

“We are extremely grateful to see
the House Agriculture Committee
working in a bipartisan effort to
provide essential support to not
only sorghum producers, but all of
America’s farmers and ranchers who
have been detrimentally affected
by natural disasters,” National
Sorghum Producers Chairman
Kody Carson, a sorghum farmer
from Olton, Texas, said. “Sorghum
producers had a challenging 2020
dealing with severe drought on the
High Plains that crept into 2021.
Currently, in a disaster that is still
developing, farmers in South Texas
and the Gulf Coast are struggling
to get their crop out and salvage
its value given torrential rains. The
extension of WHIP+ into 2020
and 2021 improves upon the exist-
ing program and will offer much
needed assistance during a partic-
ularly challenging, high cost and
high stakes time for agriculture. We
commend the members of the com-
mittee for recognizing the needs
of producers and expediting this
much needed legislation, and NSP
is committed to providing support
throughout the process.”!?g

COMMITTED TO RURAL AMERICA
YESTERDAY, TODAY AND TOMORROW

Our commitment to serving the agribusiness industry has never
been stronger than it is today. We continually strive to be a trusted
financial partner to you and the communities that you serve.

When you need someone who understands your unique
opportunities and challenges, CoBank will be there to help.

W COBANK

COOPERATIVE. CONNECTED. COMMITTED.

800-542-8072
www.cobank.com

Proud Member of the Farm Credit System 039
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NSP Update

KansCAT Research Fellow Contributes to
Sorghum Sustainability Efforts

By Sanders Barbee, Kansas Sorghum Conservation & Sustainability Fellow

s sustainability has
Arecently been pushed

to the forefront of our
minds, many policymakers,

industries and researchers
have been searching for sus-

That's why more research
into grain sorghumss inher-
ent sustainability could lead
to a multitude of new ave-
nues for sorghum growers.

As this year’s Conser-
vation and Sustainability
Fellow at Kansas Grain
Sorghum, I intend to help map that path. I am a junior at
Kansas State University studying agricultural economics
with a specialty in pre-law, and I am on the executive
board for Minorities in Agriculture, Natural Resources,
and Related Sciences chapter at K-State.

I grew up in Lawrence, Kansas, with no exposure
to agriculture until high school when I began attending
agricultural summer camps. These camps were sim-
ply ways to fill my summers, but I became increasingly
interested in the ongoing story of agriculture and began
to intentionally seek out programs like the Vet-Step and
AgriTrek camps at Tuskegee University in Alabama.

I learned how vast and full of promise agriculture
really is. Of course, not growing up in agriculture seemed
like a setback, but my peers who grew up in the industry
were always very welcoming and eager to help me join.

In fact, the more I learn about agriculture, the more
passionate I become about it as a way of life and the more
aware I become that my non-traditional background in
this work may actually count as one of my greatest assets.

My time with Team Sorghum has been an exciting
mix of new and unique learning opportunities. I have
met Members of Congress and their staff, researched
and prepared policy memos and interfaced daily with
National Sorghum Producers, the Sorghum Checkoft and
sorghum farmers.

Throughout this spring, I visited sorghum opera-
tions to help further my understanding of the indus-
try and chat with the individuals driving its progress.
In 2021, I have developed a working knowledge of

10

tainable agriculture solutions.

grain sorghum production to assist with my capstone
project—building NSP’s community and market part-
nerships to leverage the creation and application of a
technology platform, KansCAT, for conservation of soil
and water systems in Kansas.

The KansCAT project focuses on emerging methods
of farming grain sorghum for conservation of air, soil
and water systems in Kansas. Our work has three main
objectives: deploy a database for storing and assessing
practice information; increase conservation literacy of
farmers for the industry to remain modern and effi-
cient; and, leverage conservation practices for value in
low carbon fuel markets through added-value ethanol.
All three of these objectives keep farmers in mind to
secure sorghumss future in the fields. Simply put, sor-
ghum is essential in terms of environmental sustainabil-
ity and conservation.

For my role in KansCAT, I continue to interact with
Kansas farmers to survey and sample their farming
methods and document records such as production and
yield reports, fertilizer applications and other important
aspects of production. Kansas farmers have maintained
their land for generations and they often see their stew-
ardship efforts as commonplace; however, from my
non-traditional perspective, they are speaking on aspects
that are completely novel to me as well as to others still
unfamiliar with all the extraordinary work that they do
every day of every year. The farmer’s story can be one of
the farm’s most powerful tools.

I continue to learn so much when speaking to our
farmers. Quite often, the things we talk about seem mun-
dane and routine to them but are completely intriguing
to me. One of the biggest lessons that they have taught
me is appreciating and cherishing the fruits of your labor
(which, in their cases, are very much tangible berries).
Hard work and practice cultivating one’s craft will always
yield a positive outcome, no matter the task.

Another recurring theme I continue to hear is being
open to change in order to stay productive and dynamic.
The theme is as true in today’s rapidly accelerating world
as it was when humans first started sowing the earth.
Through my work with KansCAT on Team Sorghum, I
have gained knowledge and perspective into the jobs of
Kansas farmers, jobs they instead see as hfestyles built on
hard work, determination, and leadership.¥
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" KansCAT | OVERVIEW

Kansas farmers have limited technical capacity to quantify the effectiveness of farm practices in
improving soil health and water quality. This project, titled “Community and market partnerships to
leverage the creation and application of a technology platform, KansCAT, for conservation of soil and
water systems in Kansas,” consists of three objectives aimed at addressing this problem:

1. Deploying a database (KansCAT) for storing and assessing important farm practice information

2. Increasing literacy of farmers and conservation partners

3. Leveraging conservation practices for value in carbon-based markets
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Natural Resources Conservation Service, United Sorghum Checkoff Program,
Kansas Sorghum, Kansas Department of Agriculture, Kansas State University,
Conestoga Energy Partners, Western Plains Energy, Field to Market

Visit www.sorghumgrowers.com/KansCAT for more information and for conservation resources
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vator. After working in advertising for the food industry

for 25 years, he launched his own food business in 1973
with a mission to help people live healthy lives.

Harris, who died July 5 at the age of 95 at his home in
Englewood, New Jersey, is most notably known for cre-
ating the trans-fat-free margarine Smart Balance. He also
licensed the Weight Watchers brand for low-fat margarine,
various low-fat cheeses, salad dressings and mayonnaise.

He was on the leading edge of the fat-free diet trend,
and had a personal interest in heart health. His father
died from heart disease at the age of 40 when he was only
8-years-old, and both of his brothers died from heart
disease, as well.

Harris’s businessman acumen was bolstered by his thirst
for knowledge. He liked science and was an avid reader. It
was within a stack of medical journals that led him to his
next novel, food discovery—high tannin, black sorghum.

Harris had never worked with grains, but through
further investigation and research, he was put in touch
with the late Lloyd Rooney and his son Bill at Texas A&M
University (TAMU) in College Station, Texas, who worked
on a line of sorghums meeting the specifications Harris
was seeking. Harris met with the TAMU researchers in
2008 at the age of 82. Initially, the Rooneys were skeptical
at best—they had seen innovators before but none quite
like Bob Harris.

The Rooneys informed Harris that taking this to mar-
ket would not be easy, but Harris was not dissuaded. The
hybrid he chose, later named ONYX, was an antioxidant
powerhouse with many nutritional benefits he advertised
like slowing sugar absorption, natural plant fiber and free
radical protection.

However, as Bill Rooney told him, it had limitations on
the production side. Yield did not match those produced by
commercial hybrids, no one at the time was growing it com-
mercially, and Harris would need to find someone to grow it
and mill it. He was committed and pushed forward.

After almost five years, Harris fully licensed Onyx
sorghum and launched a series of products under the
Grain Berry brand, marketed by Silver Palate Kitchens,
Inc., which is headed by his son Peter Harris. He devel-
oped breakfast cereals, and muffin, pancake and waffle
mixes—all featuring his key Onyx sorghum ingredient.

Coming together at that point in their careers was
serendipitous for Harris and Lloyd Rooney. The two
families grew close during their time working together
and a mutual respect was formed. The Rooneys helped
Harris find farmers to grow his Onyx sorghum and made
improvements to the hybrid in subsequent years. Harris’s
marketing strengths were impressed upon the research
pair, and, likewise, Harris learned a great deal about
farming, research and production agriculture.

Harris was all-in for sorghum. His family, friends and
acquaintances knew it, and he wanted everyone to know—

R obert M. Harris was a dreamer, a visionary and an inno-
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A ROBERT (BOB) HARRIS (left), Lloyd Rooney (center) and Bill Rooney (right) worked together to find the
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right variety of black sorghum to meet the health objectives for Harris’s Grain Berry food products.

about Onyx, yes—but about its characteristics that con-
tributed to a healthy diet even more. Harris ate Onyx every
single morning, up until two days before he died, and was
absolutely convinced that is what kept him alive.

Many radio listeners across the U.S. heard about
sorghum for the first time when Harris launched a
nationwide campaign advertising Grain Berry, made with
Amazing ONYX Sorghum. Harris also took the health
benefits of Onyx to the health expert himself, Dr. Oz.

He told The Dr. Oz Show Co-Executive Producer
Stacy Rader after their initial meeting he was 90-years-
old, and they needed to record the episode in the follow-
ing few weeks because he may no longer be there by the
following month. This carried on for five years, and they

everyone he touched.”- Dr. Oz

did 10 episodes together as he remained eager to tell the
world about Onyx sorghum.

He and his son Peter came to their first meeting with
cereal and milk in hand for everyone to try—a departure
from the formal, corporate meetings Rader was accus-
tomed to with other guests. Rader worked to balance
Harris’s attention to the science with getting consumers
to relate to the brand—a constant debate. Dr. Mehmet Oz
and Harris took a shine to one another almost immedi-
ately, and over time, a strong bond was formed between
the show and the Harris family.

Harris had a health setback in November 2020, but
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a minor procedure kept him going. Although slowed,
Harris was still pushing forward, focusing on packaging
with his son Peter until the time of his death. He and
Peter talked about business daily, he facetimed Rader
about segment feedback from his home, and he was
exchanging text messages with Bill Rooney up to three
weeks before he died.

Harris’s entrepreneurial spirit carried through to the
end—he was by no means done, shared his daughter Susan
who spent most of his final days with him. His accomplish-
ments in business were notable, but his children agree—he
would consider his family his greatest achievement.

Harris was a pioneer in the food sorghum industry.
Given his experience and industry know-how, he could

have chosen many

&£ Bobwas a visionary leader who brought out the best in all his  things to make his
partners. He fed our bodies and our minds and left love with

final venture. But he
chose sorghum and
proved at the age

of 82, you can do
anything if you have a passion for it. The fact that there
are now hundreds of products on store shelves containing
sorghum as an ingredient is in part to his credit, and for
that, we say thank you, Mr. Harris ¥

National Sorghum Producers thanks Robert Harris’s
children Peter and Susan, Bill Rooney with Texas A&M
University, and Stacy Rader with The Dr. Oz Show for
contributing commentary and anecdotes for this story. Mr
Harris was an avid supporter of NSP and a pioneer in our
industry. We send our sympathy and deepest condolences
to the Harris family.
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" THE SORGHUM THAT
_ STANDS ALONE.

A history of success starts with the strong fundamentals
of DEKALB* grain sorghum. Featuring outstanding standability
and the seed qualitv'vuii need to help you realize a future
of performance. X
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Harvest is Approaching.
How is your marketing plan?

Q& A with Dan O’Brien, Kansas State University Extension Agricultural Economist. O’Brien
focuses is in the area of grain market analysis and forecasting. Working in Kansas, he gives
attention to U.S. and world corn, grain sorghum, wheat, soybean, sunflower and canola mar-
kets. He also works with crop production economics-related issues, such as cost of produc-
tion and profitability of irrigated and non-irrigated crop enterprises throughout the state of
Kansas but with a particular emphasis on western Kansas. He is located in Colbuy.

Q1. What are your thoughts on the size
of the corn crop and its impact on the
market?

Balancing areas of reduced corn yields in the U.S.
with those that are doing well—it seems that a 14.5-14.9
billion bushel U.S. corn crop is a fair estimate at this time
with the possibility of more or less DEPENDING on
weather for the remainder of July and August.

Qg. What should farmers be thinking
about now that the sorghum crop is
getting closer to maturity?

Market-wise, it seems that at least Kansas grain ele-
vators are expressing optimism for new crop U.S. grain
sorghum export sales—based on their strong forward
contract bids in the past few weeks. It seems that there
is anticipation that major world export buyers—being
the savy marketers that they are—will likely wait for
any harvest price lows to purchase U.S. grain sorghum
in quantity. If this happens, then watch for local basis
improvements for sorghum that may be fleeting as grain
elevator managers fill unit/shuttle trains for export.

Q3. How can farmers manage board
risk at this point given so much uncer-
tainty with the size of the corn crop
and all the global unknowns?

As of this writing (July 27, 2021) there are “new crop”
2021 grain sorghum forward contract opportunities
in local elevators that are markedly above cost of pro-
duction and should be seriously considered for action.
The biggest key to making marketing decisions in this
environment is to have a reasonable point of reference, or
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reference price, to use for making marketing decisions.
IF a farmer’s point of reference is full economic cost of
production, or full economic cost of production plus
10-25 percent, then current new crop forward pricing
opportunities are attractive and actionable. However, if
a farmer’s point of reference is the highest price that was
ever available in spring-summer 2021, then they are set-
ting goals that may or may not ever be attained—and are
likely to burden themselves with unrealistic expectations.
A sustainable farming operation takes full economic
profits when they are available for judiciously chosen
amounts of their expected production. Those farming
operations that are taking on financial risk are those that
in essence speculate too frequently in the cash market
and end up losing tens of thousands of dollars in lost
profitable marketing opportunities.

Q4. For farmers who have alread
contracted and have a good sorg um
crop, how can they double down=
What about if they have a bad crop
and need to adjust?

“Doubling down” implies taking on more finan-
cial risk to try to dig out what has turned out being
an unprofitable marketing decision. After first doing
no more harm to their financial position, I would rec-
ommend loss minimizing, judicious decisions for the
remainder of the crop. And, who knows, but the forward
contract price commitments that now seem to be too low
may end up looking OK to very good if an unanticipated
market downturn for agriculturally related or non-ag-re-
lated reasons. I would advise managing as well as you can
at each step of the way through a marketing plan and not
taking on undue excessive risk by jumping in and out of
market positions.’ﬁ
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By Haleigh Erramouspe

Bascom said. “I would call
it the safety net for many
households where they are
truly dependent, on a very
subsistence level, for that sor-
ghum crop to literally keep them
above malnutrition and at times
starvation levels.”

Bascom said these populations
often use every part of the sorghum
plant. The grain is used for human
consumption, and the forage and
residue are often consumed by local
livestock or by cattle moved through
the region by semi-nomadic groups.
These populations even use the stalks
to build fences around home com-
pounds or as firewood, and, tradition-
ally, some ethnic groups have used
sorghum as a sort of peace offering to
alleviate cross ethic tension.

The sorghum grown in Ethiopia,
Sudan and similar climates is typi-

hard work is a tradition in Amer-

ica, but in Africa, that cold brew
might taste and look a bit different.
Nat Bascom and his small-scale irri-
gation team spent the entire morning
hand digging a meter-wide commu-
nity well and preparing to line it with
concrete castings in the sapping heat
of the sahel in West Africa, Niger.
When the midday heat reached its
peak, they took a break, and a villager
brought them each a calabash full of
sorghum beer complete with a hol-
lowed out sorghum stalk as a straw.

Sorghum is an integral component
of the lives of those living in many
West and East African countries. From
sorghum drinks and common foods
to livestock feeds and building mate-
rials, those local to western and east-
ern Africa use sorghum products in a
multitude of ways. This is partially due
to how long sorghum has been grown  cally a 10- to 12-feet tall variety of
in the continent. The origin and early grain sorghum, which lends itself to
domestication of sorghum can be traced multi-purpose uses. Joseph Awika, a
back to Northeastern Africaas earlyas  professor in the Department of Soil
8,000 B.C., and Nigeria, Ethiopia, Sudan and Crop Sciences at Texas A&M
and Niger are all in the top 10 sorghum
producing countries in the world.

Amug of beer after a long day of

Photo provided by the Sorghum and
Millet Innovation Lab (SMIL)

There are multiple ways sorghum
is consumed in Africa, Awika said. It
has gone from being consumed in a
village as a porridge or as bread, but it
is also served as a liquid that is either
fermented or unfermented (alcoholic
or non-alcoholic), which you can pick
up at a corner store.

Research is being conducted at
SMIL, Bascom said, to strengthen
sorghum’s appeal to the “modern food
table” in Africa through the develop-
ment of easy-to-prepare, pre-packaged
products. As part of this research,
Awika said he and his team are devel-
oping sorghum hybrids that have a
unique protein structure that makes
University (TAMU), grew up in Kenya them easier to cook, while still main-
before moving to the United States taining the agronomic benefits that
. in 1998 to pursue his graduate and have made sorghum culturally signif-
Sorghum Production doctorate degrees. Awika said cultural icant in these African nations. They

Bascom is the assistant director for ties to the taller sorghum varietals are  are also demonstrating how sorghum
the Feed the Future Innovation Lab for a major driver for why they are still could replace traditional ingredients
Collaborative Research on Sorghum  grown in these regions. in local foods like injera, a crepe-type
and Millet (SMIL) at Kansas State “Part of it is cultural tradition,” pancake typically made with teff, in
University and has worked in various ~ Awika said, “and they don’t want to Ethiopia and kisra, a similar product,
capacities in Africa for around 20 change even if the newer sorghums in Sudan.
years. He said the typical small-holder are better performing, because they Domestic and international
sorghum producer in many partsof ~ use the whole plant” researchers, like Awika and Bas-
Africa ranges from 2-10 acres, primar- com, are partnering with in-country
ily as a form of subsistence farming. national research teams, local produc-

In Europe, sorghum research
through Sorghum ID as well
as production are increasing
as farmers recognize its attri-
butes as a low-input and cli-
mate-friendly crop. Feed,
forage, bioenergy and bio-
material uses are taking

- shape in various regions.

Q

... United States

Sorghum made its debut in the
U.S. in the mid-1700s and its uses
have expanded ever since. Once

known as a table sweetener
through syrup production in the 9

South, grain sorghum production

now thrives and is used for every-
thing from food and feed to etha-

nol and building materials.

China

China is a leading sorghum pro-
ducer as well as importer and
consumer. From livestock feed to
the most consumed spirit in the B

world - baijiu, sorghum is a 9 w
mainstay in China. Read more

about sorghum's significance to
Chinese culture on page 18.

Sorghum's origins are
deeply rooted in Africa.
From subsistence farming
to new food uses, sorghum
sorghum production and has a significantly import-
research, particularly the ant role. Read more on
Taumalipas region south page 17.

of Texas—ts climate
offers the industry anoth-
er growing season. The
country also feeds sor-
ghum to a variety of live-
stock. Read more on
page 19.

Mexico

Mexico is well-known for

Australia

Australia rivals the U.S. in terms of
production and innovation. Re-
search through the GRDC is preva-
lent, contributing to worldwide
crop advancements. The primary
use of sorghum is stock feed for
cattle, pig and poultry industries,
and Australia is the second largest
exporter to China behind the U.S.

South American sor-
ghum production is led
by Argentina, Brazil and
Bolivia and is primarily
used for livestock feed.

wide range of environments from
the highlands of Ethiopia to the
semi-arid Sahel. The development
and spread of five different races
of sorghum can, in many cases,
be attributed to the movement of
various tribal groups in Africa.

States comes from Benjamin Frank-
lin in 1757, who wrote about its
application in producing brooms.
Today, sorghum has deep cultural
roots in many countries and regions
across the world. Grab you passport,
and let’s take a closer look at the

in the lives of millions of people

around the world. The origin
and early domestication of sorghum
took place in northeast Africa, and

Sorghum holds an important role

the earliest known record of sor-
ghum comes from an archaeological

Food Products

dig at Nabta Playa, near the Egyp-
tian-Sudanese border dated 8,000
B.C. It spread throughout Africa
and, along the way, adapted to a

16

Sorghum then spread to India and
China and eventually worked its
way into Australia. The first known
record of sorghum in the United

important role sorghum plays across
the globe, diving specifically deeper
into Africa, China and Mexico.
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They often plow, plant, cultivate and
harvest the fields by hand or with
assistance from draft animals.

“Many of the populations that
depend on sorghum are food-insecure

and living in very harsh environments,”
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While sorghum in this region has
long been a crop grown for sustenance,
Awika said he is seeing sorghum food
products emerging in urban areas as
healthy alternatives in markets and
high-end restaurants.

ers and entrepreneurial processors

to support innovative practices and
technologies that will enable sorghum
as an “ancient grain” with traditional
appeal to find its place in the future
food table of Africa.¥
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By Cason Lutrick

for a toast of champagne. Business

meetings are approached with a
serious demeanor, and guests at din-
ner parties gently sip glasses of whis-
key or wine. These events are treated
much differently across the globe, and
in China, banquets, dinner meetings,
and certain events are a celebration of
comradery typically including toasts
with the most consumed liquor in the
world—baijiu.

Baijiu production has occurred
for over 1,000 years in China. Baiju
translates to “white liquor” and is
primarily made from sorghum, but
it can also be made from wheat, rice
and corn. The Chinese drink baijiu in
a variety of situations for everything
from seasonal holiday festivities to
business dinners with important
guests. U.S. sorghum contributes to
baijiu production in China, and the
spirit has and continues to play an
important role in Chinese culture.

Acelebration in America often calls

A Toast to Friendship

It is not uncommon for a tradi-
tional business meeting to be followed
by a meal where participants toast
each other, their businesses and a
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hopeful future. Soyya Liu, a commod-
ity trading manager for Hang Tung
Resources Holding Limited, said a
toast of baijiu can relax the situation
and bring more transparency from
those who are drinking it.

“When Chinese drink baijiu
together, they will be easy to talk to,”
Liu said. “This is why some important
business meetings will be followed by
a dinner with baijiu.”

Baijiu in Chinese culture can also
signify respect the host has for his col-
leagues. Jerry Wang, an agricultural
commodity trader at Axia Trading
LLC said being offered baijiu has a
deeper meaning.

“I am being treated as one in their
intimate circle,” Wang said. “The
Chinese want to show we can be very
hospitable, and baijiu is an incentive
in our culture”

Gifting the spirit represents a sim-
ilar sign of respect, especially if you
know the consumer enjoys drinking
baijiu. People will typically give baijiu
as a gift on holidays, for festivals and
other celebrations—and if they are

trying to make a good first impression.

Soyya Liu explained that when a
boyfriend goes to see his girlfriend’s

<« BAIJIU, OR WHITE LIGHTENING,
Is consumed by billions of people
around the world, and China is the top
consumer and supplier of the spirit.

father, it is very traditional to bring
baijiu as a gift.

Pop Culture Prominence

The first time baijiu truly entered
American pop culture was former
President Richard Nixon’s visit to
China in 1972. Nixon attended a
banquet with Chinese Premier Zhou
in which they toasted the liquor
throughout the evening. Since then,
knowledge of the history and produc-
tion of baijiu has spread to the West-
ern Hemisphere, but it still does not
hold the same cultural significance as
the spirit does in China.

Baijiu distilled from sorghum also
made its way into Chinese pop culture
with the internationally acclaimed
1987 film, “Red Sorghum.” Based on
a novel, this film follows the life of a
young Chinese woman in a sorghum
liquor distillery. Soyya Liu explained
how this famous film emphasizes the
importance of sorghum baijiu.

“Due to maotai, a type of baijiu,
being made from sorghum and the
famous movie ‘Red Sorghum,” she
said, “when thinking of sorghum bai-
jiu, to me, it means it is very valuable
and pure”

The Chinese are starting to see the
younger generation shift away from
baijiu. The high alcohol content and
strong taste can make it difficult for
some to drink throughout the eve-
ning. They are taking up wine, whis-
key and other cocktails instead. Even
so, this has not removed the impor-
tance of baijiu from Chinese culture,
and it is still the drink of choice for
billions of people.¥
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By Taylor Rankin

culture in Mexico has played

an integral role in shaping the
country’s modern economy and
culture. Today, the majority of land
in Mexico is utilized for agriculture
production, and while corn is a sta-
ple in Mexican culture, sorghum has
a rich history, as well.

East of Monterrey, Mexico, is
Tamaulipas, which borders Texas
and spans south. The northern part
of this state is a major contributor to
sorghum production in Mexico, and
the region makes up for nearly half
of production for the entire country.
According to the USDA Foreign Agri-
cultural Service, Tamaulipas farmers
supplied 58 of the 157 million bush-
els of sorghum produced in 2020.

Mexico also plays a major role in
sorghum research, and during winter
months, Mexico's tropical climates
are ideal for hosting winter nurser-
ies for seed companies around the
world. These nurseries provide ways
to collect data and grow seed in one
season for use in subsequent growing
seasons in the U.S.

D ating back 7,000 years, agri-
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WV THE TAUMALIPAS REGION of Mexico plays a significant

role in the country’s agriculture economy and is a major

contributor to its overall sorghum production. The region also
serves as a dedicated area for sorghum re-

In a competitive
market year, a portion
of sorghum produced in the
U.S. returns to Mexico as a key
feed ingredient at livestock opera-
tions across the country, particularly
the Yucatan Peninsula.

Arturo Basulto has served as
a significant figure in the feeding
industry in the Yucatdn Peninsula
for 35 years, helping shape the
industry by implementing new ways
of purchasing and measuring the
quality of grains.

Basulto is the Purchasing Man-
ager for Feed Grains and Oilseeds
at Inter Industrias del Sureste, S.A.,
where his company serves as the
grain purchasing and import depart-
ment for nine animal feed mills. He
said sorghum is an important feed
ingredient for cattle finishing oper-
ations not only for its nutritional
benefits but also for its storability.

“We can keep it for more time
in our silos,” Basulto said. “We
don’t need a lot of products to
maintain the seed condition,
and it works very well in our
coastal environment.”

The Yucatdn area is key in
the production of eggs, broil-
ers, pigs and cattle. Grain is
typically offloaded from ships

at the port in Progresso then
transported to Inter Industrias
del Sureste’s associates’ facilities.
The tropical climate of the pen-
insula allows sorghum to be stored
for longer periods of time than corn

search where many seed compa-
nies utilize its temparate
climates during winter
months to test and grow
seed sorghum.

.

without quality loss, allowing buyers
to purchase large quantities and then
store what they need for the year.

Storage capabilities are only one
of the assets sorghum offers buyers in
Mexico. It also contributes to a for-
mulation that gives the buyers peace
of mind when feeding the product
to their stock because U.S. sorghum
contains low mycotoxin rates.

Customers, like Basulto’s, also
favor feeding whole sorghum, spe-
cifically to pork, because of the color
it gives the meat. It has been shown
pork fed whole sorghum produces a
whiter fat color and the meat is firmer,
adding to its marketability.

While little U.S. sorghum is
currently entering the Mexican feed
market today as a result of Chinese
demand, opportunity remains in a
competitive marketplace, and Basulto
hopes to continue using sorghum in
the future.

From farming production to
research and feed for a host of live-
stock and even food for pets, sor-
ghum is a large contributor to the
agricultural landscape in Mexico. The
U.S. sorghum industry has partnered
with its Mexican counterparts for
many years, and although trade has
been lower in the recent past, the his-
torical importance of the relationship
will carry the two countries’ partner-
ship well into the future.¥
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Harvesting Quality Grain Sorghum

By Sorghum Checkoff Agronomist Brent Bean, Ph.D.

harvest. Ideally, grain sorghum should be harvested

when the moisture content is between 17 and 20
percent. Elevators and end users differ on when they begin
discounting for moisture, but any grain above 14 percent
can be subject to a charge. In the South and some eastern
states, extended periods of wet weather can lead to lodg-
ing, grain deterioration from molds and seed sprouting.
For this reason, growers are encouraged to harvest as soon
as the crop reaches maturity.

If all grain heads in the field reach maturity at the same
time and the heads extend above the flag leaf, growers may
avoid the use of a harvest aid (desiccant) or the need of a
hard freeze to kill and desiccate the plants. However, most
of the time, growers still need a harvest aid to eliminate
late green tillers, weeds and sorghum leaves that interfere
with timely harvest.

The most common harvest aid in grain sorghum is
glyphosate. The key to successfully using glyphosate is to
treat only the amount of acres that can be harvested in
a timely manner. Growers should try to harvest glypho-
sate-treated sorghum eight to 15 days after application. If
harvest is delayed, the sorghum is at risk of lodging. Also,

H arvesting quality grain sorghum begins with a timely
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the addition of Aim herbicide with glyphosate can aid in
the control of morning glory and other tough-to-control
weeds. Once harvest begins, growers should cut just below
the heads to avoid unnecessary intake of leaves and stalk
material, which decreases harvesting efficiency. Grain
sorghum can be harvested with a grain header (platform
or rigid cutterbar), flex header, row crop header or draper
header. When using a grain header, guard extensions
attached to every other guard will reduce gathering losses
in standing sorghum. Other attachments are available that
can help with lodged sorghum if needed.

The ARRO header conversion kit, Bish SuperCrop
Header and Geringhoff Milo Star header have provided
options for sorghum growers and are increasingly being
used across the Sorghum Belt.

Finally, growers should take their time when setting
their combines because a well-adjusted combine can add a
significant amount of income per acre. Loss is determined
by counting seeds left behind the combine. Depending
on seed size, 16 to 21 seeds per square foot will equal one
bushel peracre. A 5 percent loss is considered acceptable
for grain sorghum. For more 1nformat10n visit Sorghum-
Checkoff.com/for-farmers/agronomy-tips. ¥
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Brittany Smith Hired as Precision Ag
& Conservation Specialist Under USCP
Partnership with PF&QF

For Brittany Smith, natural
spaces have been a defining
part of her life for as long as she
can remember. Coupled with her
experiences growing up on the
farm, she recognized early on
where agriculture and ecosys-
tems could thrive side-by-side.

“| got to be that kid who was
outside on the farm from morn-
ing until night,” Smith said.

She looks back on her child-
hood in west-central Minnesota
with great fondness and credits
it for playing a key role in shap-
ing her future career path.

Smith was recently hired
by Pheasants Forever & Quail
Forever (PF&QF) as the new Pre-
cision Ag & Conservation Spe-
cialist to help expand and en-
hance technical support offered
to growers in a key sorghum
production area in western and
west-central Kansas. The effort
comes as a key component of
a new partnership between
PF&QF and the United Sorghum
Checkoff Program. Smith’s
background makes her especial-
ly well-suited to the role where
she will be working to bridge
the common goals between
agriculture and conservation.

Smith spent most of her
summers as a child on the
family dairy farm, which was
nestled among countless wet-
lands across the landscape. She

passed the days sitting at the
water's edge catching frogs,
snakes and salamanders and
learning the names of all of the
local wildlife. She listened to her
grandparents talk about how
the ecosystems had changed
over the years and began to
make her own observations
about shifting bird populations
and patterns.

“I remember the changes in
the bird community,” she said,
citing specific appearances of
new species in the area.

Those experiences made
a big impact on Smith. When
she headed to college at North
Dakota State University, she
pursued a bachelor's degree in
fisheries and wildlife and then
went on to complete a master’s
degree in natural resources
management. From there, she
went straight to work in wet-
lands with a private company
before joining the USDA Natural
Resources Conservation Service
(NRCS) in Nebraska. What she
was missing, however, was the
close contact with growers, who
she knew were acutely in tune
with the state of local ecosys-
tems. After all, their livelihoods
depend on it.

“Farmers are so observant,”
she said. “They are people who
work the land and are there-
fore very tied into the natural
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Sorghum'’s Sustainability
Traits Reveal New Market in
Better-For-You Beer

S

Feed Ingredient Utilization
Poultry Update
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rhythms and things that are
going on.”

That desire to get back to
farms and working lands led her
to join PF&QF in 2018 as a field
biologist in Colby, Kansas. From
there, she relocated to Pratt,
Kansas, before being hired as
Precision Ag & Conservation
Specialist in June 2021. Her
time in the conservation space
as allowed her to build a con-
siderable network of partners,
including non-governmental or-
ganizations (NGOs), state agen-
cies, federal agencies, farmers,
landowners and other PF&QF
chapters and resources.

In her new role, Smith will
work one-on-one with growers
to help them identify strategic
opportunities for the implemen-
tation of conservation practices
in a way that contributes to the
farm’s environmental sustain-
ability, while also improving the
operation’s profitability and bot-
tom line. To her, this approach is
key to identifying win-win solu-
tions, and the analytical tools

Sorghum's Sustainability Traits Reveal

offered by precision agriculture
are a great way to achieve that.
“I remember when | was
working as a wetland person,
the best way to show the ben-
efits of a wetland program was

aspects, but doing so in a way
that also benefits the landscape.
Smith has spent her first
months in her new role becom-
ing better oriented with the
defined target production re-
gion and working with partner-
ship team members from both
PF&QF and the Sorghum Check-
off to fully align her work with
partnership priorities. She will
begin working with farmers later
this summer with conservation
programs aimed at western
Kansas sorghum producers.
“Ideally, a year from now, |
want to feel like we have a good
network of producers that I've
been working with,” she said.
. “lwant to know that we have
been helping them enroll in
programs that contribute to
their farm’s profitability and
have been getting to know their
operations to identify where
the opportunities are. That's
what we're wanting to get start-
ed here.”

n

to talk about return on invest-
ment and profitability, because
wetlands just aren't profitable
to farm,” she said. “This pro-
gram is a great way to be able to
address both the needs of our
producers and our landscapes.
We are addressing the financial

New Market in Better-For-You Beer

Launched in June 2021, Soon-
ish - Natural Beer, is aiming
to diversify the traditional beer
market. Founders Chip Welsh
and Greg Maiatico desired to cre-
ate a beverage that reflects beer
traits while having the digestive
benefits of natural ingredients.

One of Sorghum Checkoff's
goals is to break into emerging
domestic markets and diversify
sorghum use in existing mar-
kets. Sorghum was selected by
Soonish as one of the product’s
primary ingredients because of
its gluten-free and all-natural
value-added traits.

Soonish Head Brewmaster
Jon Carpenter was introduced to
unique, globally brewed bev-
erages traditionally made with
sorghum by one of their brew
advisers, Sam “Chewy” Chaw-
inga. Carpenter, Welsh and
Maiatico realized it would pair
well with the beer’s previously
selected ingredients.

The team dove into inves-
tigating sorghum including its
sustainability metrics, impact
on the environment and natural
biological traits. After research- :
ing sorghum'’s protein levels, and - ”
starch and sugar content, the -
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team concluded the product
would ferment well, and, sor-
ghum was added to their inno-
vative ingredient list in addition
to millet, banana and honey.
“The Soonish brand is dedi-
cated to developing a naturally
‘better-for-you’ option that has
minimal impact on the envi-
ronment,” Carpenter said. “All
of our ingredients are naturally
grown and environmentally fa-
vorable. Sorghum is a responsi-
ble, drought-tolerant grain.”
Carpenter said the benefits
sorghum offers as an environ-
mentally sustainable ingredi-
ent allow Soonish to create a
product that aligns with their
personal values. Sorghum’s
drought and heat tolerance are
perfectly in line with the goals
Carpenter has for their beer
and is an important purchasing
factor for their target market.

To capitalize on the market
of gluten-free or gluten-in-
tolerant individuals, Soonish
and other brands have been
utilizing sorghum to maintain
a product with the nutritional
benefits of grain without in-
cluding gluten. Carpenter said
using sorghum in their mixture
allowed them to reflect “old
world” brewing strategies with
Soonish, which was one of the
reasons sorghum was a bene-
ficial and a crucial element of
their ingredient list.

“It was simply one of the
heritage grains that resonat-
ed with our team as we were
developing Soonish with heri-
tage brewing techniques as an
inspiration,” Carpenter said.

While the initial decision
was based on sorghum’s nu-
tritional and environmental
benefits, sustainability and

heritage grain title, the final call
was made based on taste.

“In the end what made sor-
ghum a primary ingredient in
our final recipe was the fact that
it tasted great,” Carpenter said.

Due to the high level of fer-
mentability and robust flavors
that come with these ingredi-
ents, Soonish can also have
a very light and relatively low
carb (<110 calories/ 6.2g carbs)
natural beer that is gluten free,
as well.

“We tested a plethora of
grains but always came back to
sorghum,” Carpenter said.

To learn more about Soon-
ish and their spotlight on sor-
ghum as a key ingredient, visit
SipSoonish.com.

Feed Ingredient Utilization - Poultry Update

he United States poultry

industry is a global leader in
the production of broiler and
layer chickens that provide a
valuable source of protein for
human consumption. Alltech’s
2021 Global Feed Survey indi-
cates global broiler production
utilizes approximately 335 mil-
lion metric tons of feed annual-
ly, and global layer production
uses another 160 million metric
tons. The U.S. poultry industry,
alone, uses approximately 54
million metric tons of feed to
support broiler and layer chick-
en production.

Despite the large volumes
of feed required to support the
industry, grain sorghum pro-

vides a limited fraction of the
cereal grains currently used in
the production of poultry feeds
with a market value of over
$200 billion each year, but there
iS opportunity to use more.
Through the regional devel-
opment program, the United
Sorghum Checkoff Program
board of directors initiated
a project in 2018 targeting
sorghum as a feedstuff for
broilers and gamebirds in the
southeast. The project, led by
Mireille Agulles-Ramos, Ph.D.,
from the Animal and Veterinary
Sciences Department at Clem-
son University in South Caroli-
na, was initially delayed as a re-
sult of the COVID-19 pandemic,
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but the project is now coming
to a close and the Sorghum
Checkoff looks forward to re-
viewing the final project report.
According to Clemson Univer-
sity, preliminary data suggests
modern grain sorghum types
showed potential for replacing
corn at complete substitution
in broiler diet formulation with-
out negatively affecting perfor-

mance. New feed trial data will
be used by staff to extract and
develop marketing products for
distribution to targeted end-us-
ers from the global poultry and
feedstuffs industry.

As a subsequent study to
this poultry nutrition project,
the Sorghum Checkoff board of
directors invested in a poultry
layer nutrition project studying
the effects of replacing corn
with sorghum in laying hen
diets by observing their per-
formance, behavior and wel-
fare. The project is being led by
Clemson Animal and Veterinary
Sciences Department Profes-
sor Ahmed Ali, Ph.D., and a
subject-matter expert from the
University of Georgia's Depart-
ment of Poultry Science will also
contribute as an investigator.

The intent of this project
is to address key data gaps
associated with the use of sor-
ghum in laying hen diets and to

compare sorghum in place of
corn as the primary ingredient
representing the cereal grain
fraction in diet formulations.
The layer nutrition project will
utilize 700 commercial laying
hens that will receive diets con-
taining 50 percent sorghum in
the grain fraction of the ration.
Sorghum that contains two
different protein levels will be
utilized to represent a low-pro-
tein sorghum diet with less
than 12 percent crude protein
and a high-protein sorghum
diet with more than 12 percent
crude protein to evaluate pro-
duction performance.
Canthaxanthin pigment
supplementation will be added
to the sorghum based diets
to add color to the egg yolk to
provide similar consumer vi-
sual appeal as diets containing
corn. Hens will be distributed
to represent each daily diet
to evaluate parameters that

SORGHUM INDUSTRY EVENTS

Leadership Sorghum Program I

Labor D
Sept7 o closed
Sept 13-15
Lubbock, TX
Oct 19-21 Sunbelt Ag Expo

Moultrie, GA

For more events, visit sorghumcheckoff.com/calendar

USCP

The Sorghum Checkoff commits to reveal the

potential and versatility of sorghum through

MISSION

increased shared value.

PAID ADVERTISEMENT

include feed intake and hen
behavior using observations
pertaining to feeding times,
foraging and feather pecking
for each respective hen. Hen
welfare will be randomly as-
sessed to evaluate basic physi-
cal health and well-being using
a modified version of the Wel-
fare Quality®scoring system.

The layer nutrition project
also includes an industry advi-
sory panel with representatives
from seven commercial op-
erators and nutrition product
providers. As with the initial
poultry nutrition project, indus-
try advisors provide the project
team with commercial indus-
try advice to ensure research
being conducted is in accor-
dance with commercial appli-
cation guidelines. The project
is scheduled to be completed
in 2023.

THE
SMART
CHOICE

CONTACT US

Clint White

Director of Communications
(806) 687-8727
clint@sorghumcheckoff.com
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Premium Sorghum Hybrids
for Every Farm, Every Region

In the South Try New SP 72M42 Grain Sorghum

i Our sorghum breeding program brings decades of expertise
o

Abigail Albright; Mayetta, Kansas - s and innovation for premium, high yielding, and SCA tolerant
e AL A x hybrids. New bronze grained SP 72M42, with Staygreen and Stiff

Jason Nedbalek- Mathis, Texas

Stalk traits, offers superior yield performance in South Texas.
SP 68M57, our tried and true workhorse, yields premium

tonnage from the Great Plains to Northeast Mexico.

See our complete portfolio at SorghumPartners.com.

#FromtheFieId .. _1 Connect with a specialist at 720.506.9191.

Submit your photos to

sorghumgrowers.com/thisissorghum R o SORGHUM
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FOR THE
ULTIMATE HARVEST
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s ¥ a Point phone camera
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i = Y j i v _ e ; 3 * _ ‘- one of our reps at Geringhoff.com Geringhoff hat

CIERINGHOFF

German Engineering - American Muscle

Hat promotion is applicable while supplies last. Hat style may vary. Must be 18 years or older to submit. Pricing, programs and promotions are subject to change without notice. 1 entry per household.
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Sorghum Update

Brought to you by the Kansas Grain Sorghum Commission

Dominate the Field by Telling the Sorghum Story

By Adam York

on farms every day to produce grain sorghum. Pro-

ducers have probably discussed so many processes
many times with fellow farmers that neither party gave
them a second thought. However, detailing our farming
processes and practices to someone utterly uninitiated to
U.S. agriculture could produce a very different-and excit-
ing-reaction. An advertising pioneer once stated, “tell the
pains you take to excel. Tell factors and features which
others deem too commonplace to claim. Your product
will come to typify those excellencies.”

T hink of the most common task farmers undertake

That advertising pioneer, Claude C. Hopkins, wrote in his
1927 work My Life in Advertising about visiting a Wis-
consin beer company in the early 20th Century. He was
startled at the incredible processes the brewer considered
exceedingly common. All brewers at the time used the
same processes, just as all brewers advertised their prod-
ucts in the same way: pure. None, however, explained

the processes in attaining a pure product in detail to an
outside audience.

Hopkins saw plate-glass rooms with beer dripping over
pipes. He asked about the purpose of the rooms and the
brewer explained how those rooms contained filtered
air, cooling the beer in purity. He saw great filters filled
with white-wood pulp, and the brewer detailed how the
pulp filtered the beer. The brewer showed Hopkins how
he cleaned-twice daily—every pump and pipe to avoid
contaminations; how machinery cleaned every bottle
four times, how 4,000-foot artesian wells produced the
brewery with pure water; how the large vats aged the
beer for six months before it went out to the end-user;
and, how the lab containing the original mother yeast cell
(developed by 1,200 experiments to bring out the purest
flavor) produced every other yeast cell used throughout
the entire brewing process.

Hopkins was amazed. He then made that brewery-one
many readers today would still recognize-a leader in its

industry by telling and advertising its story, which the
brewer considered so common, mundane and wide-
spread that no one on the outside would be interested in
hearing it. Hopkins recounted shortly after the ad cam-
paign went live how a teetotaling (but influential) pub-
lisher flipped through a magazine containing the story on
his traincar and immediately bought a bottle in order to
experience the pure, quality product produced from the
processes about which he had just learned. In Hopkins’
eyes, the producer was too close to the product and saw
only ordinary methods. The producer did not realize the
world would marvel at his methods but that the common
tasks, facts, and stories of his operation would yield him
prestige, instead.

Flashing forward, Gallup released a poll last year showing
agriculture topping a list of favorable industry sectors in
the eyes of Americans, the first time agriculture prevailed
in the poll’s 20 year history. Why? Consumers’ fears about
pandemic food shortages were abated by the success
story of American agricultural production. Certainly
within agriculture, sorghum growers have many more
stories to tell about their crop.

Sorghum growers’ stories have changed their own
economic outlook as foreign markets demand what
their trade teams toured on Kansas farms or virtual
showcases last season. Domestically, sorghum growers
are telling another story by sharing their conservation
practices to build out data and capture premiums in
low carbon fuel markets just as American consumers
hear about the health, nutrition, and traceable sustain-
ability benefits of sorghum as new food products pop
up in stores everywhere.

Continue telling the sorghum story. Claude C. Hopkins
said it best in 1927, “few who dominate a field have any
exclusive advantage. They were simply the first to tell
certain convincing facts.”

Kansas Grain Sorghum, PO Box 618 Colwich, KS 67030
785-477-9474, www.ksgrainsorghum.org

paid advertisement

SHIELDAG / ABM MILO GUARDS SHIELDAG / BRITTEN CROP SAVERS ARRO® CORN HEAD CONVERSIONS

www.shieldag.com | (800) 798-1968

ARRO? is a registered trademark of Kopper Kutter, LLC
and the product line is protected under U.S. patent # 10,123,480
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National Sorﬁhum Foundation Awards
2021-2022 Scholarships

The National Sorghum Foundation awarded scholar-
ships to three students for the 2021-2022 academic year,
totaling $4,500.

o Max Harman -
Bruce Maunder
Memorial Schol-
arship winner:
Harman is a
senior biochem-
istry and global

NATIONAL
food systems

SORG ?M
0 Lo,
leadership major

at Kansas State University.

« John McCurdy - Darrell Rosenow Memorial
Scholarship winner: McCurdy is a junior agron-
omy major at Texas A&M University.

o Alexis Ghromley - Bill Kubecka Memorial Schol-
arship winner: Ghromley is a senior agriculture
economics major at Texas A&M University.

These scholarships provide students with $1,500 to help

with education expenses. To learn more about this year’s
scholarship winners go to SorghumGrowers.com/newsroom.
For information about the National Sorghum Foundation
visit SorghumGrowers.com/foundation-scholarship.

Sorghum PAC Breaks Fundraising
Record in 2021
National Sorghum Producers 2021 Sorghum PAC
Series generated a record-breaking $133,000 this year.
Sorghum Partners was the premiere event sponsor, and
the series included
three rounds
of fundraisers
that took place
throughout the
spring, including
two online auctions
and an inaugural
golf tournament.
The keystone
event was the

30

inaugural Sorghum PAC Golf Tournament, which took
place at the Wellington Golf Club in Wellington, Kansas.
Read more about the tournament and winners at Sor-
ghumGrowers.com/newsroom, and save the date for the
2022 Sorghum PAC Golf Tournament to be held April 30,
2022, at the Wellington Golf Course, once again.

The Sorghum PAC promotes worthy legislators
who understand and advocate on behalf of sorghum
priorities, and it serves as an influential alliance of NSP
members and sorghum associations working to uphold
and protect the interest of growers across the country.
More information about the Sorghum PAC can be found
at SorghumGrowers.com/sorghum-pac/ or by contacting
Sorghum PAC Events Coordinator Jamaca Battin at
jamaca@sorghumgrowers.com.

Commodity Classic is Back and so are
Sorghum’s Cornerstone Events
The 28th Annual Commodity Classic will return in
person next year in New Orleans March 10-12, 2022.
This is the largest farmer-focused, farmer-led agricul-
tural and education
opportunity for
sorghum, corn, so
andg wheat farmersy w M 00 /
plus equipment 0 )‘
manufacturers. @) A
The NSP

Annual Yield -
Contest Gala and
the Sorghum PAC’s

famous Casino
Night will also
return to New
Orleans. During
the casino night, SM
there will be raffles,

auctions and casino games for the guests to enjoy. More
information about Commodity Classic can be found

at CommodityClassic.com or SorghumGrowers.com/
commodityclassic.
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WHERE YEARS OF TESTS
MEET TIMES OF STRESS.

Powered by elite genetics for unrivaled yield potential, our sorghum hybrids excel in sugarcane aphid
tolerance. Ask your Pioneer sales representative about the industry's strongest lineup of sorghum.

Pioneer.com/sorghum

(%) PIONEER.

Pioneer®brand sorghum hybrids with the Pioneer Protector® technology designation have a sugarcane aphid tolerance

__Am
rating of 5 or greater. Pioneer® brand products are provided subject to the terms and conditions of purchase which are PROTECTOR m
e @ CORTEVA

part of the labeling and purchase documents. ™® Trademarks of Corteva Agriscience and its affiliated companies. © 2021
Corteva.

SUGARCANE APHID agriscience



